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experimental measures with no scientific basis. This is evidenced by the large-scale use of
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The application of behavioral insights is taking off during corona, and various government
departments are working together to develop “interventions” that make citizens more
compliant with corona rules. “This is the first policy topic on which the government has
deployed relatively large amounts of behavioral expertise,” BIN NL writes in report “Rich in
Behavioral Insights” (2021). This behavioral expertise focuses on fueling autonomous and
unconscious behavior by acting on emotions such as fear, shame, guilt, wanting to maintain
a positive self-image, or wanting to belong to the group. Or, by presenting information or
possibilities in such a way that the ‘right’ choice is automatically made.

At the beginning of the crisis, in March 2020, the RIVM Corona Behavior Unit will be
established. The behavioral unit aims to “promote the physical, mental and social health of
the population,” and is supported in this by an advisory board and several expert teams
including 40 professors and 19 doctors. They conduct research with which they support
government communication and policy. The unit reports to, among others, the National
Coordinator for Terrorism and Security (NCTV, the Dutch version of ‘Homeland Security’)
and the National Crisis Communication Core Team (NKC). In addition to BIN-NL, the RIVM
Corona Behavior Unit, the government-wide Corona Behavior Team is was established. They
cooperate on developing interventions to promote compliance. The NKC coordinates press
and public communications, drawing on the behavioral recommendations of the RIVM
Corona Behavior Unit and the Corona Behavior Team.

The commitment to behavioral guidance is very explicit in a memo released under a FOIA
request from the Ministry of Health dated May 12, 2020: “It takes more to guide behavior.
But it also takes more than nudging. It’s about thinking about the whole journey that people
make in certain situations, contexts, moments in the day, and so on. And what choices they
make in the process. What is difficult or easy to do? What can we do to help people exhibit
the right behavior? You want people not to have to think. How do actions and choices come
about? Key questions then are:

= How can we properly engage the unconscious part of people with cues and
prompts (e.g., washing hands, how does a new ritual arise?)?

= How do people stay intrinsically motivated?

* How can people themselves become experts in making good judgments?”

The RIVM Corona behavior unit is asked in the memo for advice and support: “In what way
can we, in the very short term, give nudging a better place in the communication of the
national government when it comes to monitoring measures?” The NKC applies these
insights, by “rewarding exemplary behavior or speaking from ‘we’.” They are asked, “what
need is there at the local and regional level, for example, a toolkit, or an overview of

principles of nudging?”

The report “Rich in Behavioral Insights Edition 2021" that was published by BIN-NL, shows
how efforts were made to manipulate citizen behavior, and that the focus was not on health
outcomes. The research and interventions focused on whether citizens stay home after a
positive pcr test, on willingness to test regularly, and on stimulating large-scale testing even
when there are no symptoms. The behavioral scientists overlook the fact that the tests have
no diagnostic value, and that asymptomatic transmission has not been scientifically proven
- and that staying home when you have no symptoms but a positive test is of no medical
benefit. Meanwhile, without context, the “infections” resulting from large-scale testing are
presented day in and day out in the media as a measure of the pandemic, thus creating
lingering fear.



Additionally, investigations documents that were released under FOIA, show even more
explicitly that government interventions were focused behavior change. For example, in the
summer of 2020, experiments were be conducted in Amsterdam and Rotterdam
investigating the effect of wearing masks on distancing, a measure that the RIVM notes has
“modest scientific support.” It was already known that wearing masks would not prevent the
spread of the virus. The experiments measure do not measure any health indicators. One
behavioral expert substantiates masking as follows: “Masks have become the most visible
evidence of Covid”. Seeing the masks causes anxiety, in addition they signal the “social
norm,” who follows the rules, and who does not. They are very effective for continued
obedience.

Fear

Similar to the Netherlands, the British government has several departments that advise on
the application of behavioral knowledge. One such department is “SPI-B,” the “Scientific
Pandemic Influenza Group on Behavior,” was concerned in March 2020 because a large
number of citizens see did not feel sufficiently threatened by the virus because they knew it
posed no risk to their age group. Therefore, the behavioral unit recommended that ” The
perceived level of personal threat needs to be increased among those who are complacent,
using hard-hitting emotional messaging based on accurate information about risk.” The
British government followed with a campaign featuring images of elderly people on
respirators with the messaging “Look her in the eyes. And tell you never bend the rules”. In
Germany, a similar recommendation leaked out from the Interior Ministry. This
recommendation to increase fear in became known as the ‘panic paper’. It is known that
manipulating fear is one of the most effective ways to instell obedience.

Although no “panic paper” came out in the Netherlands, communication campaigns
surrounding corona played on fear, for example by presenting images of mass graves and
headlines and through headlines or advertisements such as:

= “Nearly 170,000 new infections a day as British variant engulfs Netherlands”
(AD, January 2021)

= “British variant more than 60 percent deadlier” (NRC, March 2021)

= “1.5 meters can save your mom’s life” (Amsterdam, 2020)

= “Keep your grandmother out of the ICU” (Amsterdam, 2020)

= “A corona test is free. Your grandma priceless” (Do What Must Campaign, The
Hague).

Behavioral guidance for vaccination readiness

“What kinds of messages are most persuasive for increasing vaccination willingness?”, this
question was investigated by five scientists affiliated with the prestigious American
University of Yale. They developed and tested messages aimed at self-interest, guilt and
shame, anger, courage, trust in science, regaining personal freedom and economic freedom,
and published their findings in the article “Persuasive messaging to increase COVID-19
vaccine uptake intentions,” in the scientific journal Vaccine. The scientists write, “Persuasive
messages evoke a sense that vaccinating is social, address concerns about how others see
you, and also help convince others to get vaccinated, and condemn those who don’t.” The
first part of the study was be conducted between May and July 2020, well before the first
corona vaccine is developed, let alone temporarily authorized. The scientists do not address
whether concerns about vaccine safety or effectiveness may be justified. The assumption is



that vaccinating is the solution to the crisis, and the use of behavioral knowledge is
desirable to increase vaccination willingness - an assumption that we also find among
behavioral units and government in the Netherlands.

Examples of recommended messages include:

= “Stopping covid is important because you can get sick, and die from it. It is
dangerous for people of all ages. Getting vaccinated is the most effective way
not to get sick.”

= “By getting vaccinated you can protect everyone around you, it reduces the risk
of your family or people around you getting sick.

* “Imagine how guilty you feel when you make someone else sick...”

* “Imagine how embarrassed you feel when you make someone else sick...”

» “Those who do not take a vaccine are not brave, but reckless... they are putting
their family’s health at risk.”

* “The only way to defeat covid is to follow scientific approaches... the people who
refuse a vaccine are not aware of the science”

= “Every person who gets vaccinated reduces the likelihood that we will have to go
back into lockdown.”

The messages are echoed almost one-to-one in the Dutch campaign to encourage
vaccination readiness:

Hugo de Jonge: “Either you get vaccinated, or you get sick” (July 2021)

= “Corona vaccination: ‘we roll up our sleeves. To protect yourself and those
around you, vaccination is the most important step” (Ministry of Health, Welfare
and Sport)

» “Do you want to embrace the other again? Will you get vaccinated against
corona?” (Poster in retirement home).

» “Slow vaccination suspected cause of high excess mortality in the Netherlands”
(2022, Trouw)

= “An unvaccinated person in the ICU costs four to ten people their operation”
(Trouw, October 2021)

= “Mayor of Amsterdam Femke Halsema: vaccine refusers often ill-informed” (AT5,
December 2021)

» “Unvaccinated people are egoists. Thanks to them society remains locked.
(Noordhollands Dagblad).

In the Netherlands, there is a particularly strong commitment to regaining (!) freedom:

= “Vaccination makes more and more possible” (Tv spot, Ministry of VWS)

= “OMT: end of January room for relaxations, provided enough booster shots are
taken” (January, 2022).

= “Camping with my grandfather again, that's what | do it for. Daan, 22 years old”.
(Campaign Only Together)

= “| want to be able to just go to school again. That's why | got the shot. Get your
vaccinations without an appointment” (Girl year at 14, advertising GGD
Amsterdam)

= “I feel like going to a festival again. Just give me the jab!” (GGD Amsterdam)

» “This weekend DJs at vaccination location NDSM to win over young people” (AT5,
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July 2021)
= “Heineken: the night belongs to the vaccinated” (Advertisement)

Later, pressure to get “vaccinated” has been greatly increased by stepping up pressure,
coercion, threats of exclusion and intimidation:

= “Non-vaccinated are often poorly educated, ‘right-wing Christian’ or immigrant”
Trouw, November 2021)

= “Majority vaccinated think people without vaccinations can be refused entry to
public places” (EenVandaag July 2021)

= Minister of Health Hugo de Jonge: “We continue to vaccinate, neighborhood by
neighborhood, door by door, arm by arm” (Press conference, 2021)

= Minister of Health Hugo de Jonge: “I do not resign myself to the right to say no to
vaccine” (Press conference, December 2021)

The slogans and messages play purposefully on automatic, unconscious processes. As a
result, an image forms, under the radar, that if you get vaccinated you care about your
family, are fulfilling your social duty, are helping society come out of lockdown, you are
smart - because you understand the science, and that those who don’t participate are
particularly antisocial, evil and stupid. None of the slogans provide real information that
helps you make an informed, educated choice, worse, the unconscious image that is created
causes a resistance to do go look at that information.

Replacing political debate with social engineering

The behavioral influence campaigns rest on the assumption that we are dealing with a
potentially apocalyptic virus that justifies the extreme measures. But it was clear very early
on in the crisis, in part because of the research of Stanford’s top virologist John P. A.
loannidis, that we are dealing with a disease similar to severe influenza, which is primarily a
risk to the elderly. Nor are the measures — such as 1.5-meter distance, wearing masks,
mass testing, lockdowns, or achieving maximum ‘vaccination’ coverage — to prevent the
spread of the virus that for most gives a 99 percent survival rate, had a good scientific
foundation. What we now know, based on the investigation of documents that have been
released under FOIA, is that this was also known to the government.

This shows the real problem with behavioral influencing: rational exchange based on
scientific, factual information was not possible within the public domain. Indeed, it is actively
censored, suppressed, blackballed and excluded. At the same time, the social engineers
assume a consensus therefore behavioral control would be justified. Politics is replaced by
social engineering.

Had real open discussion of alternatives been possible, the money spent on behavioral
control, communication and surveillance could have gone instead to expanding care and
supporting caregivers. Where the justification for manipulation starts with the assumption
that citizens have “limited rationality,” and that the government must therefore ‘guide’
them in their choices, it morphes into the desire that those citizens should rather stop
thinking for themselves altogether.

*

Note to readers: Please click the share buttons above or below. Follow us on Instagram and



Twitter and subscribe to our Telegram Channel. Feel free to repost and share widely Global
Research articles.

This article was previously published in the reader-funded Dutch newspaper De Andere
Krant.
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Gedragsteam. https://www.binnl.nl/community/in+gesprek+met/in+gesprek+met+maureen
+turina-tumewu+en+freek+smit/default.aspx

State of Fear. Laura Dodsworth. (staat ook de Biderman coercion chart

in) https://www.amazon.com/State-Fear-government-weaponised-Covid-19-ebook/dp/B08ZS
YN14J

Scientific Pandemic Influenza Group on Behavior (SPI-B), a subcommittee that advises the
Scientific Advisory Group for Emergencies (SAGE) in the U.K.

SPI-B warned in March last year that ministers needed to increase ‘the perceived level of
personal threat’ from COVID-19 because ‘a substantial number of people still do not feel
sufficiently personally threatened.’

Then, the so-called “Panic Paper” was leaked, which was written by the German Department
of the Interior. Its classified content shows beyond a shadow of a doubt that, in fact, the
population was deliberately driven to panic by politicians and mainstream

media. https://foreignaffairsintelligencecouncil.wordpress.com/tag/panic-paper/

Crowdsourced verzameling van nudge boodschappen:
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We blijven vaccineren, wijk voor wijk, deur voor deur, arm voor arm
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Welaijn en Sport

memao Hudgen als onderdesl van de Allsen Samen
~campagne 1

1. Wat ls nudgen?

Nudging (el nudgen) is een in J008 beschmeven gedragspsychologiche
math/atistec hnisk wanrh) manwen subtisl worden gestimulesrd arm Tch ap san
gewanits w jIe te gecragen, rander dat aiternatieven verboden worden. De
techniek kan worden gezien al het geven van een ‘Suwtje’ (Engels: nudge) in de
‘goade’ Achting. Dat kan In bosduchappen ["De mesite manden betalen hun
rekaning op 1)) en in de cpenbace ruimbe [Bjvoortesld stitken van vostatapien
0P wen trap om te motiveren meer e bewegen). Met kassieke voorbeeld is het
plaatsen wan sen nepulieg ap urnoir odal manren niet meer nasst de pot
plassen.

Mudges kurmen pjn:

1. Fesdback op vaste momenten (autopiepie als je de autogordel et omdost).

1. Default rudge (Je most moeste dosn om hat fout e doan, de amgeving is o
georganseerd dat autemansch het gewenite gedrag plaativindt).

3. Sigrasinudge (een sigraal stuurt je aly vancel de gosds kant op, je loopt
bljvocrbeeld vanzell naar een groen licht (want dear is het rustig).

1. Nudgen toapassen

Omdat nudgen in boodschappen en/aol de fysieke omgeving kan worden toegepast
I8 MEE misk per 48 betE O N B8N CAMMPAGREYOMT e gleten. In dpesches of
statements kan er in boodichappen een duwt)e worcen gegeven, Lipdens

wierkh ken kan een b dspersoon zich laten nudgen. Vanuit het
campagneperspactial lsent allesn buitenreclame zich hisnvoar, als ds ‘hangt’ op
de plek waar het gedrag plaatsvngt, Maar messtal z)n de nudges just niet heal

richtbaar of voor de hand liggend. De waag is beverdien of het verantwoard i am

sl rijksoverheid te Audgen. Beter Bjct hét om de principes van nudging dis onder
de emstandgheden van de corpnacrsis relevant oijn te delen, Op die maner
kumnnen

3. Wat doen we al?

Vanuit het NEC wordt voor het vormgeven van de communicate advees gevraagd
aan gedragsesperts. En, h | et expliciet bencemd, komen dete
gedragsindchten soms in de buwt van nudgen, bijvoorbesld als het gaat om het
belonen van veorbeeldgedrag of spreken vanuit 'wi)'. Het nudgen in de Frewhe
omgeving gebeurt veelvuldig op lokaal niveau, bijvoorbeeld in winkek. en
winkeltraten en ancens drukkens gebleden worden tosgepast.

Mindsterie van Volksgezond held,
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4. Nudgen en coronamaatregelen

Tot nu toe worden de maatregelen rond de coronacrisis op wilskracht gevolgd,
maar dat is niet langer vol te houden voor mensen. Ook het oproepen om gezond
verstand te gebruiken is niet voldoende, er is meer nodig om het gedrag te
sturen. Maar er is ook meer nodig dan nudgen. Het gaat om het nadenken over de
hele joumey die mensen maken in bepaalde situaties, contexten, momentan op de
dag, enzovoort. En welke keuzes ze daarbij maken.

Wat is moeilijk of juist makkelijk om te doen® Wat kunnen we doen om meansan te
helpen het goede gedrag te vertonen? Je wil dat mensen niet na hoeven te
denken. Hoe komen acties en keuzes tot stand? Belangrijkste vragen zijn dan:

- Hoe kunnen we het onbewuste deel van mensen goed inzetten met cues en
prompts? (bijvoorbeeld: handen wassen als je thuiskomt is best wel logisch,
maar als je bij iermand op bezoek gaat en je komt binnen nog niet, welke cue
kan je geven? Hoe ontstaat een nieuw ritueel?)

= Hoe blijven mensen intrinsiek gemotiveard?

- Hoe kunnen mensen zelf expert worden om goede inschattingen te maken?
(bijv. het waarom van sen maatregel, mensen slimmer maken).

Bijvoorbeeld, Vermijd drukte: Hoe weet ik waar het wel en niet rustig is? Hoe zie
ik of ik een winkel in kan? (Stoplicht?) en Kan ik dat niet thuis al weten?

5. Vraag aan de Gedragsunit van het RIVM

1. Op welke manier kunnen we ap zear karte tarmijn nudgen &&n baters plak
geven in de communicatie van de rijksoverheid als het gaat over het volgen
van maatregelen, zowel in boodschappen als in mogelijke extra middelen
binnen de campagne?

Z. Op welke manier kunnen per gedragsmaatregel elementen worden
toegevoegd die het opvolgen van de maatregel makkelijker maakt voor
iedereen, rekening houdend met de verschillende omgevingen waarin bepaald
gedraqg belangrijk s (openbaar vervoer, winkelstraten), context, momenten op
de dag, enzovoort.

3. En wat kunnen we hieruit leren, welke principes kunnen we mesgeven aan
regio’s, gemeenten en werkgevers om zelf toe te passen in hun
communicatie? En wat zijn voorbeelden van zaken die we vanuit de campagne
kunnen doen op de plekken waar het gedrag plaatsvindt?

6. Actie voor NKC

= Bepalen prioritering uit te werken gadragsmaatregelen

= Verzamelen goede voorbeelden (via call met regio’s?)

- Uitvragen welke behoefte eris ap lokaal en regionaal niveau, bijvoorbeeld een
toolkit, of een overzicht van de principes van nudging in het kader van
gedragsmaatregelen in de coronacrisis?

Featured image is from The Dossier
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