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Canadian Military Wants to Establish New
Organization to Use Propaganda, Other Techniques
to Influence Canadians

By David Pugliese
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The Canadian Forces wants to establish a new organization that will use propaganda and
other  techniques  to  try  to  influence  the  attitudes,  beliefs  and  behaviours  of  Canadians,
according  to  documents  obtained  by  this  newspaper.

The plan comes on the heels of the Canadian Forces spending more than $1 million to train
public  affairs  officers  on  behaviour  modification  techniques  of  the  same  sort  used  by  the
parent  firm  of  Cambridge  Analytica,  as  well  as  a  controversial  and  bizarre  propaganda
training mission in  which the military forged letters  from the Nova Scotia  government
to warn the public that wolves were wandering in the province.

The new Defence Strategic Communication group will advance “national interests by using
defence activities to influence the attitudes, beliefs and behaviours of audiences,” according
to the document dated October 2020. Target audiences for such an initiative would be the
Canadian public as well as foreign populations in countries where military forces are sent.

The document is the end result of what Chief of the Defence Staff Gen. Jon Vance has called
the “weaponization” of the military’s public affairs branch. The document is in a draft form,
but work is already underway on some aspects of the plan and some techniques have been
already tested on the Canadian public.

But the office of Defence Minister Harjit Sajjan said Sunday that the plan, at least for now, is
not authorized to proceed. Sajjan has raised concerns about some of the activities related to
such influence and propaganda operations. “No such plan has been approved, nor will it be,”
Floriane Bonneville, Sajjan’s press secretary, said after being asked by this newspaper about
the initiative.

But a series of  town halls  were already conducted last week for a number of  military
personnel on the strategies contained in the draft plan.

The report quotes Brig.-Gen. Jay Janzen, director general military public affairs, who stated,
“The motto ‘who dares, wins’ is as applicable to strategic communication as it is to warfare.”

The initiative also proposes the creation of a new research capability established to analyze
and collect information from the social media accounts of Canadians, non-governmental
organizations, industry and the news media, according to the report.
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Click here to read full article.

*

Note to readers: please click the share buttons above or below. Forward this article to your
email lists. Crosspost on your blog site, internet forums. etc.

Featured image is from Flickr

The original source of this article is Ottawa Citizen
Copyright © David Pugliese, Ottawa Citizen, 2020

Comment on Global Research Articles on our Facebook page

Become a Member of Global Research

Articles by: David Pugliese

Disclaimer: The contents of this article are of sole responsibility of the author(s). The Centre for Research on Globalization will
not be responsible for any inaccurate or incorrect statement in this article. The Centre of Research on Globalization grants
permission to cross-post Global Research articles on community internet sites as long the source and copyright are
acknowledged together with a hyperlink to the original Global Research article. For publication of Global Research articles in
print or other forms including commercial internet sites, contact: publications@globalresearch.ca
www.globalresearch.ca contains copyrighted material the use of which has not always been specifically authorized by the
copyright owner. We are making such material available to our readers under the provisions of "fair use" in an effort to advance
a better understanding of political, economic and social issues. The material on this site is distributed without profit to those
who have expressed a prior interest in receiving it for research and educational purposes. If you wish to use copyrighted
material for purposes other than "fair use" you must request permission from the copyright owner.
For media inquiries: publications@globalresearch.ca

https://ottawacitizen.com/news/national/defence-watch/canadian-military-to-establish-new-organization-to-use-propaganda-other-techniques-to-influence-canadians
https://ottawacitizen.com/news/national/defence-watch/canadian-military-to-establish-new-organization-to-use-propaganda-other-techniques-to-influence-canadians
https://www.globalresearch.ca/author/david-pugliese
https://ottawacitizen.com/news/national/defence-watch/canadian-military-to-establish-new-organization-to-use-propaganda-other-techniques-to-influence-canadians
https://www.facebook.com/GlobalResearchCRG
https://store.globalresearch.ca/member/
https://www.globalresearch.ca/author/david-pugliese
mailto:publications@globalresearch.ca
https://www.globalresearch.ca
mailto:publications@globalresearch.ca

