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9/11 Truth. The worldwide “BuildingWhat?”
Campaign

By Global Research
Global Research, August 17, 2010
17 August 2010

Theme: Terrorism

“Recognizing the high correlation between those who know about the collapse of WTC 7 and
those who believe that a new – or rather real – 9/11 investigation is needed, I propose that
the international 9/11 Truth Movement initiate, starting this September, a world-wide, year-
long ‘BuildingWhat?’ campaign. Through this campaign, we would seek to make the fact of
its collapse so widely known that the mention of Building 7 would never again evoke the
question: ‘Building What?’ ”

–David Ray Griffin

Dear Fellow Truth Advocates,

We are pleased to announce the beginning of the worldwide “BuildingWhat?” campaign
started on August 11.

For nearly nine years, the American people and the world have been kept in the dark about
an event of monumental significance: the freefall collapse of World Trade Center Building 7,
a 47-story skyscraper that was the third building to fall  on September 11, 2001, even
though  it  was  not  struck  by  a  plane  and  suffered  only  minimal  fire  damage.  Only  a  small
minority of the public has seen footage of this collapse. But the vast majority of those who
have seen the footage agree that the building was brought down intentionally, and they
therefore support a new investigation of 9/11.

In  1975,  nearly  12  years  after  JFK’s  assassination,  the  public  release  of  the  Zapruder  film
created widespread doubt  of  the official  account  and eventually  led  to  the creation of  the
House  Select  Committee  on  Assassinations.  The  Committee  found  that  the  Warren
Commission  investigation  had  been  seriously  flawed,  and  that  there  had  indeed  been  a
second gunman. The lesson we must take from this is that a few seconds of video footage
can help reshape the way a country views the event of its generation.

There is a reason why the mainstream news media won’t discuss or air footage of the
collapse of Building 7 – because that footage is the “Zapruder film of 9/11.” As the first step
in a worldwide effort to spread awareness of the collapse of Building 7 to every corner of the
globe, we have come together to cosponsor the “BuildingWhat?” Television Advertising
Campaign in New York City. Our goal is to enlighten over 1 million New Yorkers with footage
of Building 7’s freefall collapse. The plan is to blanket the New York City television market
with our ad during the week of September 20, 2010.
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We are seeking to raise $500,000 between August 11 and September 11, 2010 to cover the
costs  of  this  effort.  Architects  and Engineers for  9/11 Truth is  now a 501(c)(3)  tax-exempt
organization,  and  so  every  dollar  that  is  donated  to  this  campaign  will  be  fully  tax-
deductible!

We know there is nothing you would want more than for the truth about 9/11 to be revealed,
and for the positive impact it would have on our society to take hold. Indeed, you have been
involved in this struggle for many years.

We ask you now to unite in a movement-wide effort and give as much as you can to make
this campaign possible. We must prove to ourselves what we are capable of. Let’s start a
tidal wave of truth that will grow from city to city until tens of millions of people learn the
truth about 9/11. Please read the details below and consider becoming a part of what will
perhaps be the most important  effort  ever to awaken the public  to the truth.  After  you’ve
read more about the campaign, please go to BuildingWhat.org to donate.

Thank you for caring.

Very truly yours,

Manny Badillo, Nephew of Thomas Joseph Sgroi

Richard Gage, Architects and Engineers for 9/11 Truth

David Ray Griffin, Religious Leaders for 9/11 Truth

Niels Harrit, Coauthor of the WTC Nanothermite Study

Karen Johnson, Political Leaders for 9/11 Truth

Erik Lawyer, Firefighters for 9/11 Truth

Bob McIlvaine, Father of Bobby McIlvaine

JF Ranger, World for 9/11 Truth

Kevin Ryan, Coeditor of the Journal of 9/11 Studies

Ted Tilton Jr. and Justin Keogh, 911Blogger.com

William Veale, Lawyers for 9/11 Truth

Ted Walter, NYC CAN

What:

The  “BuildingWhat?”  Television  Advertising  Campaign  is  a  movement-wide  effort  co-
sponsored by several 9/11 truth organizations and leaders to blanket New York City in the
week of September 20, 2010 with television advertisements featuring footage of Building 7’s
collapse.

http://buildingwhat.org/
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Fundraising:

•  The fundraising drive will run from August 11th until September 11th.

•  As a 501(c)(3), Architects and Engineers for 9/11 Truth will serve as the fundraising
vehicle. Your contribution will be 100% tax-deductible!

•  Architects and Engineers for 9/11 Truth will receive 5% of the funds raised, another 5%
will  go  to  the  WTC  Rescuers  Foundation,  and  the  remaining  90% will  go  toward  ad
placement, web design and press releases.

•  A fundraising target of $500,000 will allow for heavy saturation of the New York City
television market for one week.

Scope of the Ad Campaign:

At an average cost of $750 per 30-second ad, and an average viewership of 10,000 people
per ad, $500,000 minus expenses will allow for approximately 5.5 million individual views.
The number of people who would see the ad at least once would be around 1 million.

Why New York:

To have an immediate and major impact, the first advertising campaign will be concentrated
in one location. In addition to being where the events took place, New York City is the best
location for three reasons:

1.  It makes up 6.5% of US television viewers, more than double the third largest market,
Chicago.

2.  As the media capital of the country, New York City is the most likely to have an after-
effect in the media.

3.  New York City’s government provides the best chance for an official investigation to be
started in the foreseeable future. Many local officials have been educated about Building 7
and are waiting for greater public support before taking action.

After the New York campaign is finished we will begin fundraising for the next campaign in a
city to be determined. As the campaign grows, thousands of new donors will emerge and
our fundraising efforts will snowball.

Description of the Ad:

The ad will be produced by John Kirby, creator of both NYC CAN ads, “Vote For Answers” and
“A Message from Bob McIlvaine.” The ad will be shot and edited in a similar style to the NYC
CAN ads, featuring a handful of 9/11 family members together with the most compelling
footage of Building 7.

The ad will be unveiled on Friday, August 27! Stay tuned!

BuildingWhat.org:

Over  one  million  New  Yorkers  will  see  Building  7’s  collapse  for  the  first  time  and  tens  of
thousands will go to BuildingWhat.org for more information. The website will be a visually

http://www.youtube.com/watch?v=TzC3QI8JenU&fmt=18
http://www.youtube.com/watch?v=SH9meDbrlP8
http://buildingwhat.org/
http://buildingwhat.org/
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stunning, user-friendly journey through the most essential information about Building 7. It
will open with a 90-second intro featuring 9/11 family members and David Ray Griffin telling
the story of Building 7, interspersed with news footage from 9/11. There will be a video
gallery, an 8-part section on evidence of controlled demolition, a page on fundraising for
future ad campaigns, and an advocacy page explaining what New Yorkers can do. There will
also be links to the organizations cosponsoring the ad campaign.

The website will also be unveiled on Friday, August 27! Stay tuned!

What You Can Do:

1) Donate generously!

2) Tell your friends to donate generously!

3) Help us find matching contributors! Do you know someone who would be able to match
2% or 5% or even 20% of everything that is raised? Can you match a certain percentage?
Please let us know so that when we unveil the ad and website on Friday, August 27, we can
invigorate the fundraising drive with the promise of matching contributions!

Please go to BuildingWhat.org to donate. Thank you in advance for your support.
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